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H&% (Manufacturer) 62.6%
EI5EY . 8 A /8 (Distributor, Importer/Exporter) 20.4%
BFZRFT. BAFEH#RS (R&D Lab, Academic Institute) 11.1%
L ora=- X% E (Others Allied to the field) 5.9%
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E3P9:2 K& (Manager) 25.1%
73 (Engineer) 20.6%
ERFAEZEER K. E &K (General Manager/Director) 15.4%
K. % & (President/Management Executive) 27.5%
ERMNE Y. FEEE (Section Head) 5.2%

avH LAk (Consultant)

1.8%

ZD1th (Others)

4.4%

1L 7 b
WFIERT, B =IO RBR
e Zh

HZEY,

At s
= N NI AV
P ) Z Ot
(%
5. 20
HE. A

e 27. 5%
P
E. HE

15. 4 MR

25. 1%

20. 6%



BYAAEITOT7 ITLOMNAZHOX :ry'sfxw—ﬂ
(ASIA ELECTRONICS INDUSTRY) - D& [L?

[AEL]E

EF & (Electronic Components)

EIEHES (Communications Equipment)

AVH#£2S (Audio-Video Equipment & Games)

REE S (Home Electric Appliances)

HEEAEFIM (Automotive Electronic Components)
HE({K, IC (Semiconductor Devices)

avEa—4, [EiB#2s (Computers and Peripherals))
BEFHMH. 1£2# ¥ (Electronic Materials & Chemicals)
OAH% %% (Office and Business Machines)

SHiAl, BREHESS (Test & Measuring Instruments)

FEHEH2E ( Electronic Subassemblies <boards,
modules, hybrid ICs, display modules >)

Z D1t (Others)
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L&E¥ER FAEIE LAY+ 4 X: 280 mm (K3) x 208 mm (£7)
No5— *sl'ﬁ (B M) TE%‘U"fX
HAX F12[E52%  FeEEZH  F3EEH THER Y

182 5% 185,000 230,000 280,000 255 (Kith) X 180 (k£4) 286 (Kith) X 214 (£4)

4@, WE IhE 125,000 160,000 190,000 125 (Xi1) X 180 (£5)
2B RZE LE 290,000 355,000 395,000 255 (Kith) X 388 (%) 286 (Kith) X 422 (£5)
1B & 165,000 210,000 260,000 255 (Kit1) X 180 (£4) 286 (Kith) X 214 (£%)

268 A=RIR 105000 140,000 170,000 125 X)X 180 (%)
2ERBE EE 250,000 315,000 355,000 255 (Kih) X 388 (£4) 286 (Kith) X 422 (£75)
18 h& 140,000 185,000 235,000 255 (Rit) X 180 (£4) 286 (Kit) X 214 (£%)

=[] A= 80,000 115,000 145000 125 (i) X 180 (%)
2B RZE L& 225,000 290,000 330,000 255 (Xith) X 388 (%) 286 (Kit) X 422 (£5)
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1. Insertion instructions shall be supplied for every advertisement and shall clearly state the name of
publication, name of advertiser, insertion date, size of advertisement, identification of advertisement
(proof of ad to be furnished if possible) plus any special instructions such as bleed, color, etc.

2. No conditions, printed or otherwise, appearing on the space order, billing instruction or copy
instructions that conflict with the publisher's stated policies will be binding on the publisher.

3. All advertising orders are subject to the terms and provisions of the current rate card. Orders are
accepted subject to change in rates upon notice from the publisher. However, orders may be cancelled at
the time the change in rates becomes effective without incurring a short rate adjustment, provided the
rate has been earned up to the date of cancellation.

4. Orders are acceptable for not more than one year in advance.

5. A contract year, or 12-month period, starts from the date of the first insertion. Twelve-month periods do
not overlap. Thus, space counted in one contract period to determine the rate for that period cannot be
counted again toward the rate for the subsequent or past periods.

6. Till Forbid (T.F.) contracts will be billed at rate earned through the previous 12 months or at rate earned
through contract year period without incurring short rate, provided that the same frequency is maintained
up to the time of cancellation.

7. Wherever possible, space orders should specify a definite schedule of insertions, issues and sizes of
space.

8. The forwarding of an order is construed as an acceptance of all the publisher’s rates and conditions in
effect at the time the advertising is sold.

9. The publisher reserves the right to void any contract unless the first insertion is used within three
months from date thereof.

10. Verbal agreements are not recognized.

11. If, within one year, the advertisers uses more or fewer insertions than specified in the order, charges
will be adjusted in accordance with established rates.

12. Cancellation of space order forfeits the right to position protection.

13. The publisher reserves the right to give better position than specified in the order, at no increase in
rate.

14. Advertiser and advertising agency agree to indemnify, defend, and save harmless the publisher from
any and all liability for content (including text, illustrations, representatives, sketches, maps, trademarks,
labels or other copyrighted matter) of advertisements printed, or the unauthorized use of any person's
name or photograph arising from the publisher's reproduction and publishing of such advertisements
pursuant to the advertiser's or agency's order. The publisher reserves the right to reject, discontinue or
omit any advertising or any part thereof. This right shall not be deemed to have been waived by
acceptance or actual use of any advertising matter.

15. Acceptance of advertising for any product or service is subject to investigation of the product or
service, and of the claims made for it in the advertisement submitted for publication.

16. All advertising is subject to the publisher's approval. The publisher reserves the right to reject
advertising which the publishers feels is not in keeping with the publication's standard.

17. The advertisers' index is prepared under the regulations and policies of the publisher as an extra
service to the advertiser over and above the space order. The publisher, therefore, does not assume
liability for errors in the index notwithstanding all normal precautions.

18. The publisher's liability for any error will not exceed the charge for the advertisement in question.

19. The publisher assumes no liability if for any reason it becomes necessary to omit an advertisement.
20. The publisher is not liable for delays in delivery and/or non-delivery in the event of Acts of God,
action by any governmental or quasi-governmental entity, fire, flood, insurrection, riot, explosion,
embargo, strikes whether legal or illegal, labor or material shortage, transportation interruption of any
kind, work slow-down, or any condition beyond the control of publisher affecting production or delivery in
any manner.

21. Failure to make the order correspond in price or otherwise with the rate schedule is regarded only as
a clerical error and publication is made and charged for upon the terms of the schedule in force without
further notice.

22. The publisher reserves the right to limit the size of space an advertisement may occupy.

23. Two or more advertisers are not permitted to use space under the same contract.

24. Association advertising ordinarily takes the rate earned for space used by the association advertising
alone. Individual members of associations cannot bulk their individual company space with the
association space to earn a bulk rate for themselves.

25. Supplied inserts shall be charged regular black and white space rates plus additional production
costs incurred.

26. When change of copy, covered by an uncancelled insertion order, is not received by the closing date,
copy run in the previous issue will be inserted.

27. The publisher assumes no liability for error or omissions in key numbers, or its reader service
section, and/or reader service numbers, or advertisers’ index.

28. Any deliberate attempt to simulate a publication's format is not permitted, and the publisher reserves
the right to place the word "advertisement" with copy that, in the publisher's opinion, resembles editorial
matter.

29. Advertisements offering prizes, or contents of any nature are accepted provided prior approval has
been obtained from the Post Office at place of publication entry.

30. Requests for specified position at R.O.P. rates are given consideration but no guarantee is made
unless the position premium has been provided for in the contract.

31. An advertiser requesting that a standard full page plate be printed without the name and page
number appearing on the page shall be charged a premium.

33. No allowance is made to advertisers who furnish complete plates, text and illustrations for their
advertisements.

34. Advertisements ordered set and not used will be charged for composition.

35. Publisher reserves right to hold advertiser and/or its advertising agency jointly and severally liable for
such monies as are due and payable to the publisher.
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TEEE: 03-3445-6135

Fax: 03-3447-4666
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International Dempa Trade Co., Ltd.
7F,No.34, Sec. 1,Nanjng EastRoad, Taipei, Tawan 104
Tel: +886 2 2563 4595

Fax: +886 2 2567 5559

E-mail: tricia@dempa.co.jp

24VEY
Dempa Publications, Inc.

Regional Headquarters
2510 Herrera Tower

98V.A. Rufino Street

Salcedo Village, Makati City
Philippines

Tel: +63 2-845-0906

Fax: +63 2-845-1829

E-mail: cris@dempa.co.jp

Dempa Publications, Inc.
Room 1404 Master Tower Building
553 Dohwa-dong, Mapo-ku

Seoul, Korea

Tel: +82 2-714-2983

Fax: +82 2-714-2984

E-mail: duckjoong@gmail.com
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